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Introduction 

 

Between the first Ancient Games held in Olympia (776 BC) and the last 

edition of the Olympics - PyeongChang 2018, 2794 years have elapsed, which is 

more than 698 Olympiads. Although extinguished for centuries, the Olympic flame 

has been lit again and will also be burning at the next edition of the Games in 2020, 

in Tokyo. 

Throughout the ages, starting from what the Games represented in Antiquity, 

passing through the initiative of Pierre de Coubertin to revive the Olympic 

competition in 1896 and until now, there have been major changes. 

The recording and broadcasting of the Olympic Games in various 

environments dates back to 1936. The Berlin Games, where the Olympic flame was 

lit for the first time, did not represent only the subject of a movie directed by Leni 

Riefenstahl, Olympia, but also the event where images from the competition were 

filmed and released by a closed-circuit television. 

Since the first broadcast edition of the 1936 Berlin Olympics, the role of the 

media in general and television in particular has increased exponentially. 

Worldwide, sport is highly tracked by and in the media. Athletes and sports 

lovers access information about local or international events to keep up with the 

latest news, often in real time. Whether it is about the written press, radio, television 

or, in recent years, the social media, the interest is extremely high and translates into 

ratings, hits or number of copies sold. 

Telecasting the most important sports events is an opportunity to watch in real 

time competitions that take place in any part of the world and to receive information 

about the favorite teams or athletes, but also a source of revenue for the organizers 

of those competitions (Continental Championships, World Championships or 

Olympic Games), because, besides the rights to broadcast a competition, good 

visibility brings additional revenue from sponsors or is a way of attracting children 

to practice mass sports and subsequently to high performance. 

Since the costs of the Olympics have risen steadily, just like the costs of 

producing and telecasting competitions, it is interesting to see where this will lead 

in the coming period. In the analysis performed, it has been taken into account that, 

starting with the Rio 2016 Summer Olympics, the competition can also be watched 

in the social media. 

The content of this research included descriptive or analytical information 

referring to the Olympic documentary background.  

In recent decades, although much research has been done worldwide on the 

relationships between sports and the media, little attention has been paid to this topic 

in Romania. 
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We have always believed that the media can have a beneficial effect on both 

athletes and the sport in general, and the changes made in various sports disciplines, 

their modernization, are partially due to the press. 

The purpose of this research was to determine the role of television in 

developing the world sport and the Olympic phenomenon, with special reference to 

the Romanian Television, based on: 

 The literature review; 

 Statistical information published in the Olympics reports on 

www.olympic.org; 

 Statistical analysis of the audience recorded by the Romanian Television from 

the broadcasting of the Olympic Games, the 2004, 2008, 2012 and 2016 

editions; 

 Interviews with some outstanding personalities in the sports world;  

 Questionnaires applied to a sample of athletes and coaches. 

The appropriateness of the topic was generated by the contemporary reality, 

where the status of the top performance athlete has undergone major social and 

cultural changes and, in this regard, the influence of the press is indisputable. 

The magnitude of the Olympics has led to numerous debates about the role of 

this kind of competitions. There is discussion whether their organization is still a 

matter of honor, as Pierre de Coubertin would have liked to be, or the financial 

interests are prevailing. 

If Pierre de Coubertin organized the first edition of the modern Olympics in 

1896, focusing on the idea that “What counts is taking part”, in the last 80 years, the 

economic, social and political implications have been decisive, totally changing the 

most important sports competition in the world. 

 

In the theoretical foundation part regarding the development of global sport 

and its relationship with the media, we started from the topicality of the issue in the 

literature, addressing the Olympic phenomenon from origins to date, reminding 

Evangelis Zappas as a precursor to the rebirth of the Olympics, as well as the role 

and influence of Pierre de Coubertin in the revival of the modern Olympic Games. 

There is a biunivocal connection between sport and television. Due to sport, 

new TV channels have emerged, some of them specialized in this area, the number 

of subscriptions to cable television has increased and satellite sales have also been 

influenced. In turn, television has contributed to increasing the revenue from sport, 

in the sense that stars from various sports, especially football, athletics, tennis or 

golf, have earned millions of dollars due to advertising contracts. 

As a result of selling the rights to broadcast certain events, clubs and 

organizations (including the International Olympic Committee, to which we shall 

refer explicitly in this thesis) have correlated the start time of a competition with 

http://www.olympic.org/
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the schedule of the television that negotiated the rights, the outfit of the athletes has 

changed and the advertising packages have been adjusted to the specifics of each 

competition. For example, the Seoul 1988 Olympic Games were called the 

“breakfast games”, because almost all finals were scheduled in the morning in 

Korea to be in prime time in the United States, and this also happened at the 

PyeongChang 2018 Winter Olympics, where, for the same reasons, figure skating 

was scheduled in the morning. 

At the last edition of the 2018 Winter Olympics held in Korea, the schedule 

was established by the NBC Universal, which had bought in 2011 the rights to 

telecast the Olympic Games for the 2014-2020 period, paying 4.38 billion dollars, 

the highest price in the history of the Olympics broadcast.  

The information in this thesis was provided and analyzed from the standpoint 

of the journalist fond of the Olympic phenomenon, who was directly involved, 

through reports or comments, in the presentation of the Olympic Games. 

We demonstrated that, from the first broadcast edition of the 1936 Berlin 

Olympics, the role of the media in general and television in particular has increased 

exponentially. It was found that there were three distinct periods: 

1. The influence of television on the internationalization of the Olympic Games, 

1936-1960 

2. Globalization of the Olympic Games, 1964-1992 

3. The influence of the Internet, digital platforms and social media, 1996-2016 

As regards the history of the Olympics broadcast in Romania, it has started in 

1968, when Cristian Topescu commented, in the Bucharest Studio, the Romanian 

achievements, namely 15 medals won in Mexico: 4 gold, 6 silver and 5 bronze. From 

that moment on, the Olympic performances of our athletes could be watched live or 

recorded at the Romanian Television:  

 Ivan Patzaichin’s victories in Ciudad de Mexico, Munich, Moscow and Los 

Angeles, 

 Nadia’s perfect score: 10 in Montreal (1976), 

 the 20 gold medals won by the Romanian athletes in Los Angeles (1984), 

 the successes of Elisabeta Lipa or female gymnasts trained by Octavian Belu 

and Mariana Bitang, these are only some of the exceptional moments 

broadcast by the Romanian Television (TVR). 

Since the London 2012 Olympic Games, TVR has broadcast a record number 

of hours - 400 on TVR1, TVR2, TVR3 and another 300 hours - High Definition 

broadcast on TVR HD (live broadcasts simultaneously with the other channels or 

recordings), Olympic bulletins, summaries or news broadcast at the Olympic 

Studios. For the London Olympics, TVR launched the official website 

www.jo2012.tvr.ro. 

http://www.jo2012.tvr.ro/
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The archive images of athletes participating in the Olympic Games could be 

watched on the video platform of the Romanian Television: www.tvrplus.ro. 

On 10 April 2013, Claudiu Saftoiu, President of the Romanian Television, 

announced publicly the purchase, exclusively over the Romanian territory, of the TV 

and Internet rights for the Sochi 2014 Winter Olympics and the Rio 2016 Summer 

Olympics. The amount paid: 2 million euros. 

The Rio edition was the last one to be broadcast exclusively by the Romanian 

Television. In 2016, TVR provided the largest coverage in the history of its 

Olympics broadcasts: 

 Over 700 hours of live broadcasts; 

 Four channels where the competitions were broadcast: TVR1, TVR2, TVR3 

and TVR HD; 

 Daily Olympic reports, news, summaries and bulletins. 

In 2018, TVR broadcast only 100 hours of the Winter Olympics, while 

Eurosport platforms provided 4,000 hours of content for 100 distinct events, of 

which 900 were live broadcasts. 

Eurosport, which had more than half of the available Olympic sports programs 

even before signing the contract between Discovery Communications and the 

International Olympic Committee (IOC), managed to dominate the Romanian media 

market in terms of coverage of the PyeongChang Olympics. The Olympic Games 

hosted by Korea could be watched not only on the two channels, Eurosport1 and 

Eurosport2, but also on www.eurosport.ro and the Eurosport Romania Facebook 

page. 

Since 2015, Discovery Communications has entered the market of Olympics 

Television Rights Holders by purchasing the package for all European territories, 

except for Russia, over the 2018-2024 period. Discovery purchased the exclusive 

rights for 1.3 billion euros, for all free TV channels to rebroadcast (among them, the 

Romanian Television too), pay-TV, online and mobile channels available in all 50 

European countries and territories. 

The American Corporation, one of the world’s largest media companies, 

cooperated with the IOC to develop the Olympic Channel, also benefiting from the 

online presence of www.eurosport.com in 48 countries and the Eurosport Player 

application. 

Discovery and Eurosport will have the largest coverage in history, reaching 

over 700 million viewers across Europe. As we said before, the coverage will be 

expanded by accessing free channels to rebroadcast, but also through partnerships 

with other distributors and content providers. 

In the context of the arguments presented in the first part of the thesis, the 

following conclusions can be drawn: 

http://www.tvrplus.ro/
http://www.eurosport.ro/
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 sport played an important role in the development of television, especially 

between 1956 and 1972; 

 television increased the magnitude of global events, Olympic Games, world 

championships (especially football), which has led to changing rules in 

various sports, increasing the revenue and the emergence of new sports 

disciplines, being practically “a reality creation tool”; 

 television, particularly through the major American television networks, has 

modified the broadcast schedule so that those networks are convenient for 

viewers and run in prime time; 

 the Olympic Games are a magnet for the audience, the competition managing 

to attract a record number of viewers from one edition to another, an issue that 

will be largely debated in the third part of the thesis. In the research regarding 

the influence of television on the development of the Olympics, the TVR 

audience will be analyzed. At the same time, the reciprocal is also true, 

meaning that, without television, the Olympic Games would not have known 

such a development. 

 

The second part of the thesis consists in a preliminary study regarding the 

influence of television on the development of the Olympic Games. 

The potential of economic benefits offered by hosting the Olympics is 

obviously specific to each country. A country with better infrastructure and a high 

socioeconomic level will make it easier to minimize costs and maximize benefits. 

The literature focused on analyzing the Olympic Games has revealed the 

topicality of the issue and the interest aroused by the Olympics for both theorists, 

including in the economic field, and specialists from various fields. Economists, 

sociologists or journalists have investigated over time the impact of organizing the 

Olympic Games, highlighting their increasing complexity and the multiplication of 

their socioeconomic effects, with short-, medium- and long-term consequences. 

If, over the years, much research has been done worldwide on the role of 

television and the socioeconomic impact of the Olympics, as the most important 

international competition, this research makes a comparative study of TV broadcasts 

in general and TVR in particular, from 1960 so far, to see what was and still is the 

role of television in developing the sports phenomenon, with direct application to 

the Olympic Games, given that the social media has cornered the market. 

Two specialists in the Olympic phenomenon seen in economic terms, Markus 

Bruckner and Evi Pappa, have made an analysis starting from the fact that the bid 

for hosting mega events creates important demand-anticipation effects. Focusing 

their research on the Olympic Games, the two have concluded that bidding 

stimulates production, consumption and investment. They regarded the competition 



6 
 

for hosting the Olympics as a natural experiment to test the anticipation effects in 

macroeconomics. 

On the other hand, the investigations of two American researchers, Andrew 

Rose and Mark Spiegel (2009), have shown that bidding to host the Olympics results 

in increasing exports from that country. Using a variety of commercial patterns, they 

have highlighted that, from a statistical point of view, the effect of hosting the 

Olympic Games is consistent and strong. 

Based on the analysis of some research done at Oxford University, Flyvbjerg 

and Stewart have concluded that, if a city or country decides to get involved in 

organizing a mega sports project such as the Olympics, an extremely high financial 

risk should be taken into account. 

In turn, Alicia Wnorowski (2011), in a study for the University of New York, 

has analyzed how getting the right to organize the Olympic Games affects the 

developing countries (China in 2008 and Brazil in 2016) or how they can benefit 

from hosting the most important sports competition.  

Our research was conducted at the Romanian Television; between 2013 and 

2018, we accessed numerous internal and international information sources, as well 

as databases of the International Olympic Committee and TVR, which underpinned 

our scientific work. Thus: 

1. The Reports published by the CIO at the 31 editions of the Summer Olympics 

and the 24 editions of the Winter Olympics were analyzed. 

2. 70 websites were visited.  

3. Interviews taken personally or by colleagues from the Directorate for Sports 

Shows and News in TVR were analyzed. 

Preliminary research subjects were outstanding personalities in the sports 

world, as well as a member of the Romanian Academy: 

Elisabeta Lipa - participant in 6 editions of the Olympic Games, winner of 5 

gold medals for rowing  

Octavian Morariu - CISR President from 2004 to 2014, IOC member since 

2013 

Ion Tiriac - COR President from 1998 to 2004, businessman 

Octavian Belu - considered one of the best coaches in the world, winner of 

over 250 EMO medals 

Alin Petrache - COSR President from 2014 to 2016 

Nicolae Manolescu - literary critic and historian, literary chronicler and 

professor, full member of the Romanian Academy 

In recent decades, the broadcasting rights for the Olympics are the main 

source of funding for the Olympic Movement, being an important part of a system 

involving both the IOC, televisions and sponsors, which have become an integral 

part of sport, primarily due to media coverage.  
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Television rights marketing, which has risen more than 10 times in the past 

four decades (from 286.9 million dollars in 1984, in Los Angeles, to 2.868 billion 

dollars in 2016, in Rio), needs to be analyzed in the future, in the context of the 

global expansion of the Internet. Ion Tiriac stated at TVR that: “Amateur sport no 

longer exists. Sport has become an industry, has become a trillion business”, and 

then: “I bet, not in my lifetime, that you will see Olympic Games with prizes, not 

just medals. […] Money has taken over the Olympic spirit long, long ago, but we do 

not know. The IOC has, every 4 years, 4, 5, 6 billion to play with”. 

In 2014, the American NBC Universal Company, the world’s largest media 

group, purchased the television rights for 2021-2032 with the record amount of 7.65 

billion dollars, plus 100 million dollars to promote Olympism and Olympic values 

over the period 2015-2020. Not only the Summer and Winter Olympics, but also the 

Youth Olympic Games will be broadcast. 

Since 2015, Discovery Communications, an American Company holding the 

television rights for the Olympics over the European territory in the coming years, 

has entered the market of Olympics Television Rights Holders. The Americans, who 

own the Eurosport channel, have signed an agreement with the IOC and purchased, 

paying 1.48 billion dollars (1.3 billion euros), the media rights for 50 European 

countries and territories, except for Russia, over the period 2018-2024. The 

agreement is not valid in the UK and France for the 2018 and 2020 editions, because 

BBC and France Televisions, respectively, had previously purchased the rights for 

PyeongChang and Tokyo. This means that the main BBC, RAI, ARD, ZDF 

Corporations will have to sublicense the Olympic packages directly from Discovery. 

But, unlike Eurovision (European Broadcasting Union), who sold to local 

broadcasters the number of hours and implicitly broadcasts they wanted and also 

afforded financially, Discovery will probably retain most of the rights, especially as 

it owns the Eurosport channel. This happened for the Romanian Television at the 

PyeongChang 2018 Winter Olympics, when TVR had paid access to 100 hours of 

transmission from Korea, and for Tokyo 2020, the national television will have only 

200 hours. 

In fact, David Zaslav, President and CEO Discovery, who made public his 

intention to develop his business on the European market, announced that he wanted 

“to use the Olympic Games to build Eurosport”. 

In terms of innovation in the field of television broadcasts, the following 

aspects have been noticed:  

 In 1964, the Japanese broadcast the first color images. 

 In 2008, at the Beijing Olympics, computer-based timing and scoring systems 

were used for all sports disciplines.   

 In 2010, before the Vancouver Olympics, Steve Jobs announced the launching 

of the iPad. Within only two years, the progress was rapid, and 1 out of 5 
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viewers in the United States watched the Olympic Games on computers, 

laptops or tablets. 

 2012 was the year of the first “Digital Olympics”, viewers having the 

opportunity to watch live the sports events on iPads and Smart phones. 

 BBC offered the opportunity to watch live and interactive 2,500 hours of 

Olympic broadcasts at the London 2012 Olympic Games. On some days, the 

variety was so large that viewers could choose among 24 different sports 

events. Due to applications downloaded on Smart phones, the result of a 

competition or the latest news could be received in real time. 

 For the media, website pages featuring sports, athletes or participating 

countries were made available. 

 For the first time in history, at the 2016 Olympics, VR (virtual reality) images 

were transmitted from the opening and closing ceremonies, but also from a 

sports event/day. 

 The Olympics can also be watched after they are ended on a free digital 

platform, olympicchannel.com. In 2016, the IOC launched the Olympic 

Channel to permanently broadcast shows, news and information about the 

Olympic Movement on a digital platform in order to attract the young 

generation as much as possible. 

The Vancouver 2010 Olympic Games were the first to be organized taking 

into account the principles of sustainable development. It was a new approach to the 

most important competition. At the beginning of 2014, during the Sochi Winter 

Olympics, the France Press Agency made an analysis of what had happened in 

Vancouver. The conclusion was that, although they cost less compared to Sochi, the 

Olympic Village continued to cause important losses to the Vancouver municipality 

after the developer went bankrupt because of the non-performing real estate credit 

crisis. On 6 July 2005, the IOC designated London as the host city for the 2012 

Olympics, and in January 2007, the London 2012 Sustainability Commission was 

set up to monitor the work for the Olympic Park and inform the public about the 

environmental impact of building the infrastructure for the Olympic Games, but also 

about the opportunities arising throughout this process. Research has been done on 

London’s transformation in the context of sustainable development. 

We believe that, from the standpoint of innovation analysis in the context of 

the development of world sport and sustainable development, the two processes will 

go on influencing the costs of the Olympic Games. These costs should decrease due 

to sustainable development, especially if the host cities have well-developed 

infrastructure. According to the hypothesis that organizing the Olympics has a 

positive impact on the host country, we have found, from the analysis undertaken on 

the TV intervention directions, that the research hypothesis is validated: organizing 
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the Olympics has a positive impact on the host country, even if, from an economic 

point of view, the situation differs from case to case. 

  

In the third part of the thesis, we have started from the following 

hypotheses: 

1. Television plays a decisive role in the development of world sport and the 

Olympic phenomenon; 

2. TV broadcasts have an impact on athletes’ attitudes and opinions. 

The questionnaire survey was conducted from July 2015 to April 2016 and 

was applied to subjects who were training in one of the best performing sports clubs 

in the country (CSM Onesti) or who were in training camps for the national teams 

of aerobic gymnastics, canoe-kayak and rowing. Audience analysis was based on 

the information provided by the Program Analysis and Strategy Service of the 

Romanian Television, between 2015 and 2018. 

At the end of the research, the conclusions were as follows: 

If sport played an important role in the development of television, especially 

from 1956 to 1972, subsequently, due to technological progress, television has 

become the main media tool to promote sport. Broadcasts from sports competitions 

have impacted not only the increase in the number of viewers and implicitly the 

audience, but also sponsorship contracts or sports research. The revenue from selling 

the television rights has contributed to both the organization of the Olympic Games 

and the development and globalization of sport. 

It is confirmed that television has played a major role in the expansion of the 

Olympic phenomenon, taking into account the number of countries broadcasting the 

Olympic Games and the billions of viewers. 

Television has increased the magnitude of global events, led to changing rules 

in various sports, created sports stars, increased the IOC revenue and even generated 

new sports disciplines. The major American television networks have modified the 

broadcast schedule so that those networks run in prime time for an audience as large 

as possible. 

Preliminary research has shown that, due to television, one can talk about 

globalization within the Olympic Movement and that organizing the Olympics has 

a positive impact on the host country, even if, from an economic point of view, the 

situation differs from case to case. 

As regards the effects of telecasting the Olympics, it can be noted that, in the 

last 50 years, the role of the media in general and television in particular has 

increased exponentially, and the revenue from television rights has become the first 

source of funding for the Olympic Movement. However, if one could definitely say, 

until a few years ago, that television had a decisive influence on the development of 
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the Olympic Games, the magnitude of social media makes the Internet take over, 

slowly but surely, the role of television. 

The final research has demonstrated that the Olympic Games are a magnet for 

the audience, the competition managing to attract a record number of viewers from 

one edition to another. From the analysis made for the Romanian Television, it was 

noted that the audience was influenced by the results of the Romanian athletes. 

Following the research undertaken, we believe that the hypothesis according 

to which television plays a decisive role in the development of world sport and the 

Olympic phenomenon is validated.  

The analysis of responses to the opinion questionnaires shows that most 

subjects have agreed that the press can influence the development of sport. This is 

also evident from the interviews with Elisabeta Lipa, Ion Tiriac, Octavian Belu, 

Octavian Morariu or Alin Petrache, which validates the second hypothesis according 

to which TV broadcasts have an impact on athletes’ attitudes and opinions. 

The conclusion is that the study has achieved its purpose and objectives, 

highlighting the role of television in the development of the Olympic Games. 

At the same time, the limits of this research have to be mentioned. Compared 

to 2013, when the study began, the relationship between the media and social media 

has changed. Due to the Internet expansion and the creation of the Olympic Channel 

by the IOC, the role of classic television is likely to decrease in the future, being 

replaced by online live broadcasts. 


